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Dear BMW Club Members,

It is the season for increased club activity. For those in the southern hemi-
sphere we leave behind the heat of summer, and the festive season is a dis-
tant memory. Above the equator, memories of cold, wet days may still linger 
but there is the promise of increased sunshine as days grow longer, and this 
all means more time to spend riding or driving.
Perhaps it is also time to ponder why you are a member of a BMW Club – for 
two wheels or four, or maybe you are fortunate enough to be able to enjoy 
both types of vehicle. Nevertheless, when was the last time you sat back and 
asked yourself why you are a member of a club? Every now and then I like to get back to the funda-
mentals. In relation to club membership, the reason for being a member has probably not changed 
GSPN�UIF�CBTJD�SFBTPOT�XIZ�DMVCT�XFSF�GPVOEFE�JO�UIF�趑STU�QMBDF��5IJT�NJHIU�CF�UP�FOKPZ�UIF�#.8�
experience with fellow owners, to share the road or the track, or just share the knowledge that comes 
from being a BMW owner. And in its simplest form, these are arguably the fundamentals we need to 
re-focus on from time to time.
During the time I have been involved in clubs, a period that now spans over a quarter of a century, I 
have usually been on a committee in one role or another. All clubs need volunteers and administra-
tors but I think sometimes we tend to get so wrapped up in the mechanics of running a club we 
GPSHFU�XIZ�XF�KPJOFE�JO�UIF�趑STU�QMBDF��*�BN�TVSF�JU�XBTOѳU�GPS�UIF�XPSL��8JUI�UIJT�JO�NJOE�BT�XF�NPWF�
JOUP�BOPUIFS�TFBTPO�PG�SJEJOH�BOE�ESJWJOH�UBLF�UIF�PQQPSUVOJUZ�UP�QBVTF�SF趒FDU�BOE�QFSIBQT�SFGSFTI�
your views on these fundamental reasons. Everything else is just “stuff”. To this end, make up your 
NJOE�UP�FOKPZ�ZPVS�#.8�GPDVT�PO�UIJT�BOE�UIF�SFTU�PG�UIF�ѶTUVGGѷ�QBMFT� JOUP� JOTJHOJ趑DBODF��5IFO�
DIFDL�ZPVS�NJSSPS��*ѳMM�CFU�ZPV�BSF�TNJMJOH�
Notwithstanding what I say above, some business is important, and in March the Council Board met 
for its annual Working Meeting. Once again the agenda was full and it was pleasing to see progress 
PO�NBOZ� JUFNT�TJODF�PVS�NFFUJOH� JO�#FSMJO��5IF�SF�MBVODI�PG�UIF�$PVODJMѳT�XFCTJUF� JT�POF�PG�UIF�
major tasks at hand and if all goes to plan we will be able to see the culmination of this work at our 
annual meeting in Asheville, North Carolina. Fine tuning of arrangements for this meeting and the 
surrounding programs are complete, thanks to the hard work of Debbi Harbour and Frank Patek. It 
looks like another interesting meeting and I for one intend to make the best use of all the travel by 
adding a little extra time to attend the BMW CCA annual gathering in Ohio.
David De Bruyn has been assisting with the Asheville arrangements but he has also been active, 
BMPOH�XJUI�UIF�$MVC�0G趑DF�JO�IFMQJOH�UP�FOTVSF�UIF�$PVODJM�BOE�DMVCT�FOKPZ�B�IJHIFS�QSP趑MF�BU�UIF�
BMW Motorrad Days in Garmisch-Partenkirchen in July. With 30,000 people attending the three day 
event, it represents a fantastic opportunity to promote your clubs and for members from all over the 
world to meet and forget all their own club “stuff” as they swap stories with other members. 
"OZXBZ�SF趒FDUJOH�UIF�TFBTPO�PG�JODSFBTFE�BDUJWJUZ�UIJT�JTTVF�IBT�QMFOUZ�PG�FWJEFODF�PG�JOUFSFTUJOH�
and varied activity taking place in clubs around the world. I hope you enjoy the read. 

Ian Branston
Chairman
BMW Clubs International Council

EDITOrIAl
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Club members 
enjoying the 
‘Champagne Run’.

A BMW Car Club GB meeting in the 1970s showing a 
real mixture of BMW models, from a 1937 BMW 327 to a 
then new E12 520i.

Our group stops for a photo outside a Champagne 
producer in the French village of La Neuville aux Larris.

The largest gathering of BMWs in the world at our 
National Festival.

the BMW Car CluB GB CeleBrates 
Its 60th BIrthDay In 2012  
 Jeff heywood, Chairman of BMW Car Club Great Britain

5P�趑OE�PVU�IPX�UIF�DMVC�XBT�CPSO�XF�NVTU�HP�CBDL�JO�UJNF�UP������XIFO�
B�#.8�FOUIVTJBTU�OBNFE�3BMQI�)FXJUU�QMBDFE�BO�BEWFSUJTFNFOU� JO� Ѳ.PUPSѳ�
magazine, asking if any likeminded BMW enthusiasts would like to attend a 
meeting, with the aim of forming a BMW club for automobiles. He was con-
UBDUFE�CZ�B�OVNCFS�PG�JOUFSFTUFE�#.8�B趑DJPOBEPT�TP�B�NFFUJOH�XBT�IFME�BU�
the Princes Head public house, Westminster, london sW1 on November 7th 
������*U�XBT�BUUFOEFE�CZ����PXOFST�NBOZ�PG�XIPN�CSPVHIU�UIFJS�XJWFT�BOE�
friends. Among those who made the journeys to attend were owners from 
North Wales, Hampshire, sussex, Essex and Cambridgeshire. After a lively dis-
cussion, it was unanimously decided that the interests of owners could best be 
met by forming a BMW Car Club, and so our illustrious club was born… 
BMW was by no means a mass manufacturer in those days, and very few 
DBST�XFSF�JNQPSUFE�JOUP�UIF�6,�TP�UIF�DMVC�SFNBJOFE�RVJUF�TNBMM�JO�UIF�趑STU�
UFO�ZFBST�XJUI�NPTU�NFNCFST�PXOJOH�QSF�XBS�NPEFMT�MJLF�UIF�����BOE�����
4QPSUT�BMPOH�XJUI�B�GFX���������BOE�����$BCSJPMFU�BOE�$PVQF�NPEFMT�XJUI�
a smattering of V8 models from the 1950s (501, 503 & 507s) as the club ap-
proached the 1960s ...
Club members enjoyed taking part in organised rallies and other driving-
related events, the sportiness of BMW products shining through. They also 
enjoyed Concours competitions and competing in hill climbs and night rallies.
The club then saw a large increase in membership in the 1960s, when BMW 
launched the Neue Klasse range of cars, which were imported into the UK 
in far greater numbers. This growth was maintained into the 1970s as BMW 
JOUSPEVDFE�UIF�Ѳ4FSJFTѳ�DBST�XF�BMM�LOPX�BOE�MPWF�UPEBZ��
The rest, as they say, is history. For the last 60 years the BMW Car Club has 
worked tirelessly to provide products, services and events which enhance the 
value, experience and enjoyment BMW enthusiasts get from their ‘Ultimate 
%SJWJOH�.BDIJOFѳ�BT�XFMM�BT�QSPWJEJOH�DMVC�NFNCFST�XJUI�BO�BXBSE�XJOOJOH�
NPOUIMZ�Ѳ4USBJHIU�4JYѳ�NBHB[JOF�
Many special events are being organised this year to help mark our 60 years, 
JODMVEJOH�UIF�趑STU�6,�;�'FTU�UP�CF�IFME�BU�4JMWFSTUPOF�$MBTTJD� JO�+VMZ�BOE� JO�
August at our National Festival, now the biggest gathering of BMWs in the 
world, in August. 

As part of the celebrations, our club Chairman 
is also leading a large group of club mem-
CFST� PO� B� Ѳ'BDUPSZ�5PVSѳ� JO� +VOF� WJTJUJOH� "$�
schnitzer, the Nurburgring, Hartge and Ha-
mann Motorsport as we head south to Munich.
Once in Munich, there are visits organised to 
UIF�#.8�GBDUPSJFT�BU�%JOHPM趑OH�BOE�3FHFOT-
burg, plus tours of BMW Classic and a visit to 
BMW Welte & Museum.   
A drive out west on the A96 to Buchloe to visit 
our friends at Alpina will round off our tour nice-
ly. A nice touch is the tour being sponsored by 
#.8�$MBTTJD�6,� JO� SFDPHOJUJPO�PG� UIF�DMVCѳT�
60th birthday. 

For more info on the club, visit 
www.bmwcarclubgb.co.uk
$IFFST�FWFSZPOF���
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The BMW Motorcycle Owners of America is celebrating its 40th Anniversary this year. Forty 
years of camaraderie,  forty years of riding, forty years of events and most importantly, forty 
ZFBST�PG�GSJFOETIJQT��+PJO�NF�BT�XF�UVSO�CBDL�UIF�DBMFOEBS�BOE�UBLF�B�MPPL�BU�XIFSF�XFѳWF�CFFO�
BOE�XIFSF�XFѳSF�HPJOH��
In the late 1960s BMW was selling more motorcycles in the United states than at any time in 
its then forty year history.  The importer network was being established and dealerships were 
being established.  More of those bikes with their protruding cylinders were showing up at vari-
ous events. And of course you could have any color you want, as long as it was black. There 
were the single cylinder (thumpers), r50s, r60s and the top of the line sporty r69s with its 
XIPQQJOH����IPSTFQPXFS�BOE�UPQ�TQFFE�PG�����LQI��)PX�DPVME�TVDI�B�NBDIJOF�CF�JNQSPWFE�
VQPO ��5IPTF�6MUJNBUF�3JEJOH�.BDIJOFT�XFSF�EF趑�OJUFMZ�VOJRVF�
As the number of BMW Owners grew so did the need for a way for the owners to meet. BMW 
riders throughout the United states realized a need for an organization that could provide in-
formation, camaraderie and support. Many groups formed their own local clubs to provide a 
TVQQPSU�OFUXPSL��*O�UIF�CFHJOOJOH�UIFSF�XFSF�BCPVU����MPDBM�DMVCT��5PEBZ�UIFSF�BSF�PWFS������
In the early 1970s a small group of BMW Owners 
cooperated to organize the 
BMW Motorcycle Owners of 
"NFSJDB� 趑�STU� JODPSQPSBUFE� JO�
$BMJGPSOJB�PO�"QSJM���������
To communicate the needs of 
the club a monthly newslet-
ter was published, an annual 
rally conducted, and a handy lit-
tle book for the traveling BMW 
motorcyclist, the BMW Owners 
Anonymous Book, was printed 
BOE�EJTUSJCVUFE�UP�BMM�PG�UIF�DMVCTѳ�
members.  The Anonymous, 
which started out as a twenty-
TJY� QBHF� QBNQIMFU� JO� ����� IBT�
HSPXO�UP�����QBHF�CPPL�BOE�IBT�
provided thousands of members 
with assistance on their travels. 

BIG annIversary oF the 
BMW MotorCyCle oWners oF aMerICa
 ray Zimmerman, Executive Director
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BMW Club
Motorcycle Owners
 of America
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The BMW Owners News (BMW ON), 
like the Anonymous has grown much 
MBSHFS�BT�XFMM��5IF�趑STU�FEJUJPO�XBT�趑WF�
pages. It was mostly text, a couple of 
photographs and all black and white. 
5IF� "QSJM� ����� JTTVF� JT� ���� QBHFT�

with lots of photos and color. The MOA International rally has grown from 
����BUUFOEFFT�UP�PWFS�������5IF�3BMMZ�BUUSBDUT�SJEFST�GSPN�UIF�"NFSJDBT�
"TJB�"GSJDB�BOE�&VSPQF��5IF������SBMMZ�UP�CF�IFME�JO�4FEBMJB�.JTTPVSJ�JT�
one part of the activities planned to celebrate our 40th birthday. 
Membership in the BMW Motorcycle Owners of America has also in-
creased throughout our forty year history: from several hundred in the 
CFHJOOJOH�UP�������DVSSFOUMZ��5IFSF�BSF�NFNCFST� JO�UIF�6OJUFE�4UBUFT�
Canada, Mexico and more than forty other countries. like the motorcycles 
themselves, the MOA has advanced and changed with the times. From 
ignition systems with points and a condenser to electronic computer con-
trolled systems, from carburetors to fuel injection, and from drum brakes 
UP�NVMUJQMF�EJTL�CSBLFT��5IF�#.8�.0"�DPOUJOVFT�UP�PGGFS�UIF�#.8�0/�
BOE�UIF�"OPOZNPVT�BOE�UIF�3BMMZ�BOE�B�QMFUIPSB�PG�PUIFS�CFOF趑UT��5PEBZ�
the Owners News is now also available electronically. The Anonymous will 
soon be available on your hand-held mobile device. The International rally 
has more features than ever. 
To celebrate our 40th birthday, we have designed a new “MOA” logo. While 
the old logo served us well, we felt it was time to update it in keeping with 
PVS�NPEFSO�QSPHSBNT�BOE�CFOF趑UT��5IF�OFX�EFTJHO�DPOUJOVFT�XJUI�UIF�
theme of the BMW MOA as an international organization that plans to con-
tinue its support to BMW Owners everywhere. Please join us in marking 
this momentous occasion.  remember that the BMW MOA is the essential 
#.8�NPUPSDZDMF�BDDFTTPSZ�

Visit us at
www.bmwmoa.org
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Unbelievable but true: the second generation of the 3 series, the 
#.8�&��� JT�UIJSUZ�ZFBST�PME�UIJT�ZFBS��5IF�趑�STU�UXP�EPPS�TFEBOT�
BQQFBSFE�JO�#.8�EFBMFSTѳ�TIPXSPPNT�JO������XJUI�WBSJPVT�GPVS�
door sedans, Baur TCs, convertibles and touring models gradu-
BMMZ�NBLJOH�UIFJS�XBZ�POUP�UIF�NBSLFU�PWFS�UIF�FOTVJOH�趑�WF�ZFBST��
Even if 96% of the veritable army of BMW E30 sedans sold in 

Germany have meanwhile gone on to that garage in the sky, the 
BMW E30 still maintains a surprisingly strong presence on the 
DPVOUSZѳT�SPBET��B�HPPE�FOPVHI�SFBTPO�UP�HP�CBDL�UP�UIF�CJSUIQMBDF�
of this old but young-at-heart automobile to celebrate its special 
birthday, together with BMW Classic and hopefully plenty of infor-
mal guests.

BMW CluBs CeleBrate 30 years oF the e30

Further event information available from: www.serie3.net Further event information available from: www.3er-club.de

BMW Club:  #.8��FS�$MVC�	&���&��
�F�7��
name:     5IF�#.8��FS�$MVC�	&���&��
�F�7��

visits BMW
Date:    �������ѭ�����������
location:    Ammerwald, Tyrol; Munich and 

Bavaria
expected visitors:  Approx. 50 cars with 100 participants

BMW Club:   $MVC�#.8�4FSJF���	&���&��
�
España

name:     VI Concentracion anual Club BMW 
serie 3 : “30 años del BMW E30”

Date:    ���ѭ����"QSJM�����
location:   Gijon (Asturias) spain
expected visitors:  About 40 cars with 80 participants

CeleBratIon In GerMany, June 14 – 17, 2012 CeleBratIon In spaIn, aprIl 20 - 22, 2012

planned highlights of the 
events:
-  Tour through Ettal, Oberammer-

gau, Bad saulgau and lechbruck 
and going past the Forggensee 
and Plansee 

-  A big ride out, driving all the way 
round the Zugspitze

-  June 16 is all about BMW with 
visits of BMW Classic, BMW Welt 
and BMW Museum

highlights of the events:
-  “Espicha” – a typical lunch in an 

Asturian wine cellar
-  Annual general club meeting in the 

evening, including presentation 
of prizes and trophies, with a joint 
dinner and partying until late in the 
night

-  Trip into the region around Gijon
-  Presentation of the members 

cars on the square in front of the 
cathedral in Oviedo

BMW 3er Club
(E21 und E30) e.V.

BMW Club:  BMW Car Club Indonesia E30 register 
name:     Celebrating 30 years of the BMW E30 

“Joy is lasting”
Date:    �������ѭ�����������
location:    Jakarta, Indonesia
expected visitors:  ������WJTJUPST��QBSUJDJQBOUT�	UIJT�FWFOU�

will involve all E30 register members 
around Indonesia)

planned highlights of the events:
-  Planned gathering of more than 700 BMW E30s in one place on 

the same day
- BMW E30 parade (all E30 variants)
- BMW E30 competition
- BMW E30 display
- Motor sport activities (drifting, slalom test)
- Photo competition             

Further event information available from: 
www.30years-bmw-e30.com

CeleBratIon In InDonesIa, septeMBer 1, 2012
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0ODF�BHBJO�UIJT�ZFBSѳT�5FDIOP�$MBTTJDB�QSPWFE�UP�CF�B�WFSJUBCMF�DSPXE�QVMMFS�BUUSBDUJOH��������WJTJUPST�UP�UIF�&TTFO�DBS�TIPX��
8JUI�NPSF�UIBO������FYIJCJUPST�GSPN����OBUJPOT�QMVT�����DMVCT�SFQSFTFOUFE�BU�UIF�TIPX�UIF�5FDIOP�$MBTTJDB�XIJDI�XBT�IFME�
UIJT�ZFBS�GPS�UIF���UI�UJNF�SFNBJOT�UIF�MFBEJOH�TIPX�GPS�DMBTTJD�DBST��*U�NBSLT�UIF�TUBSU�PG�UIF�OFX�TFBTPO�XIJMF�BMTP�GVODUJPOJOH�
as an early trend indicator of market prices for historic automobiles.
5IF�#.8�(SPVQ�$MBTTJD�USBEJUJPOBMMZ�QSFTFOUT�JUT�#.8�.*/*�BOE�3PMMT�3PZDF�DBST�JO�)BMM����BU�UIF�&BTU�FOUSBODF��5IJT�ZFBSѳT�
themes included six generations of the BMW 3 series, BMW touring cars, and BMW Boxer motorcycles.
The history of the BMW 3 series was presented under the banner of “The BMW 3 series: development stages of a legend”, 
BOE�GPSNFE�UIF�DFOUSBM�QSFTFOUBUJPO�PG�UIF�TIPX��5IF�趑STU�GPVS�HFOFSBUJPOT�PG�UIF�TFSJFT�UIF�#.8�&���&���&���BOE�&���
were presented atop a terraced podium, along with the recently launched F30 (sixth generation), all arranged in an arrow forma-
UJPO��&WFS�TJODF�JUT�MBVODI�JO������UIF�#.8���4FSJFT�IBT�CFFO�UIF�IFBSU�PG�UIF�CSBOE�BOE�XJUI�TBMFT�PG����NJMMJPO�JU�JT�BMTP�UIF�

most successful compact premium sports sedans 
in the world. 
"T�JG�UIJT�XBTOѳU�FOPVHI�UIF�#.8���4FSJFT�BMTP�
QMBZT�UIF�NBJO�SPMF�JO�B�TIPSU�趑MN�FOUJUMFE�Ѷ5ISFF�
of a Kind”, which celebrated its world premiere at 
the Techno Classica and can be viewed at www.
bimmerstories.la.
Another central theme at the show stand this year 
was the return of the BMW brand to the world of 
touring car racing, with the current BMW M3 DTM, 
the model being entered in the German Touring 
$BS� .BTUFST� PO� EJTQMBZ�� *U� XBT� 趒BOLFE� CZ� TVDI�
legendary historic touring car models as the BMW 
M3 E30 ravaglia, a BMW 700 Martini, a BMW 
$4-�BOE�B�(SPVQ���#.8������
The successful tradition of BMW Boxer motorcy-
DMFT�XBT�SFQSFTFOUFE�CZ�UIF�3����3���44�3������

teChno ClassICa essen 2012 
  stefan Bordt, editor BMW Veteranen-Club Deutschland e.V.
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BOE�3������NPEFMT�JO�B�TFQBSBUF�EJTQMBZ��5IF�3����XBT�
UIF�趑STU�#.8�NPUPSDZDMF�BOE�UIF�PSJHJOBM�BODFTUPS�PG�
the BMW-typical engine design comprising a trans-
verse Boxer engine combined with a cardan shaft drive. 
The rest of the stand space was devoted to the BMW 
Clubs, whose cordial cooperation was once again well 
JO�FWJEFODF�BU�UIJT�ZFBSѳT�TIPX��'PS�UIF�UXFOUJFUI�UJNF�
the clubs displayed their own vehicles, with their own 
expert personnel available for advice and information. 
As ever, a friendly and familiar atmosphere pervaded the 
entire club area. 
There were also several anniversaries for which celebra-
tion was due. The BMW Z1 Club celebrated the twenty-
趑GUI�BOOJWFSTBSZ�PG�UIF�3PBETUFS�ѭ�TUJMM�B�GVUVSJTUJD�EFTJHO�
with its characteristic vertically retractable doors – by 
putting the car with production number 1 on display for 
all to see.
5IF� #.8� 7FUFSBOFO� $MVC� 趒FX� UIF� 趒BH� GPS� UIF� QSF�
XBS�HFOFSBUJPO�PG�BVUPNPCJMFT�EJTQMBZJOH�B�#.8�����
sports Convertible that had been restored to perfection 
in every detail. In common with all pre-war BMW cars, 
UIF�����XBT�QSPEVDFE�JO�&JTFOBDI��*U�XBT�趑STU�MBVODIFE�
���ZFBST�BHP�BOE� JT�TUJMM� SFHBSEFE�BT�POF�PG�UIF�趑OFTU�
classic models in the entire BMW vehicle range. 
Other models on display ranged from the BMW Isetta 
UP�UIF�#.8�����-������$POWFSUJCMF����4������$4�
and modern designs such as the BMW Z8 and M5 E34 
touring.
There was only one BMW 507 at the Techno Classica, 
which not only attracted many admiring glances, but 
changed owners early on in the proceedings. The fact 
that this legendary roadster, designed by Graf Goertz, 
changed hands for a price of €1,105,000 suggests that 
JU�XJMM�OPU�CF�MPOH�CFGPSF�TVDI�趑OF�BOE�SBSF�WFIJDMFT�	POMZ�
����PG�UIFTF�DBST�XFSF�FWFS�NBOVGBDUVSFE
�DBO�POMZ�CF�
viewed in museums or private collections.

"OPUIFS�HFOVJOF�DSPXE�QVMMFS�XBT�B�TQFDJBM�#.8�����
the production of which was commissioned by none 
other than the head of BMW Group Classic himself, Karl 
Baumer, featuring a fold-out beer tap system in the rear. 
Both the car and the cool and authentically poured beer 
proved highly popular among the visitors to the show.
The interaction between BMW Classic and the BMW 
Clubs was a thoroughly harmonious one. As every year, 
BMW Classic invited the BMW Clubs to a joint dinner at 
the show stand on Friday evening. With delicious dishes 
and cool drinks, it was another chance for people to get 
together with members of other clubs and employees 
of BMW Classic in a relaxed atmosphere, and to take 
QBSU�JO�BMM�NBOOFS�PG�FYDIBOHF�BOE�FYQBOE�PO�UIF�EBZѳT�
motoring themes.
The BMW Group Classic has been offering a special 
OFX�TFSWJDF�TJODF�'FCSVBSZ��������BOE�UIJT�XBT�BMTP�
presented at the Techno Classica. Customers in search 
of spare parts for classic BMW vehicles can now search 
GPS�BOE�PSEFS�UIFN�POMJOF�BU�IUUQ���TIPQ�CNX�DMBTTJD�EF��
In addition, information is available concerning the suit-
ability of spare parts for use in various model series.

Once again, the Techno Classica was a resounding suc-
cess for all those taking part. All we need now is the right 
weather by which to get the vintage car season off to a 
good start. 
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BMW returns to the DtM
  #.8�$MVCT�*OUFSOBUJPOBM�0G趑DF

BaCk to the roots
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*O� ����� XIBU� NBOZ� NPUPS� TQPSUT� GBOT� ѭ� BOE� DFSUBJOMZ� GBOT� PG�
BMW – have been awaiting expectantly for years is indeed about 
UP�IBQQFO��BGUFS�BO�BCTFODF�PG�BMNPTU����ZFBST�#.8�JT�UP�SFUVSO�
to the starting line-up at the DTM, to resume what can only be 
described as a unique success story, and one which has thus far 
amassed no less than 49 victories, 30 pole positions and 185 
QPEJVN� 趑OJTIFT�� "MTP� UIF�%5.�ESJWFSѳT� UJUMF� XFOU� UP�.VOJDI� BO�
impressive three times.
0G�UIFTF�BT�NBOZ�BT����WJDUPSJFT�BOE�����QPEJVN�趑OJTIFT�XFSF�
attributable to the legendary BMW M3. For many people, this ve-
hicle, which went on to found an entire car dynasty of its own, 
remains the epitome of a BMW racing car to this day. And 
OPX�UXP�EFDBEFT�BGUFS�UIF� MBTU�WJDUPSZ�BDIJFWFE�CZ�B�趑STU�
HFOFSBUJPO�#.8�.��BU�UIF�TFBTPO�趑OBMF�BU�)PDLFOIFJN�
JO� ����� UIF� #.8�.�� %5.� ѭ� JUT� HSBOE�PGGTQSJOH� ѭ� IBT�
returned to claim its inheritance. The timing of this comeback 
DPVMEOѳU�CF�NPSF�PQQPSUVOF��5XFOUZ�趑WF�ZFBST�BHP�UIF�#.8�
.��DFMFCSBUFE�JUT�SBDJOH�QSFNJFSF�BOE�OPX�JO������UIF�#.8�
M is celebrating its 40th birthday. 
The BMW M3 DTM is based on the fourth generation of the most 
SBDJOH�PSJFOUFE�TFSJBM�.�NPEFM��8JUI�UIF�BJS�SFTUSJDUPS�EF趑OFE�JO�UIF�
technical regulations, the powerful V8 engine generates approxi-
NBUFMZ�����CIQ��5IF�DBS�BDDFMFSBUFT�GSPN���UP�����LN�I�JO�BSPVOE�
UISFF�TFDPOET�BOE�JU�IBT�B�UPQ�TQFFE�PG�BQQSPYJNBUFMZ�����LN�I�
*U�XBT�BU�UIF���OE�(FOFWB�.PUPS�4IPX�UIBU�#.8�.PUPSTQPSU�%J-
rector Jens Marquardt made the following announcement: “March 
1 was a milestone. The homologation of the BMW M3 DTM by the 
German Motor sport Federation marks the end of what has been 
an intensive development phase. There are large sections of the 
general vehicle design which can now no longer be changed. After 

all the hard work done by BMW Motorsport and our teams over the 
last weeks and months, I am convinced that the BMW M3 DTM 
is the ideal vehicle with which to celebrate our comeback season 
at the DTM. But we still have a great deal of work ahead of us, 
BOE�XF�XJMM�CF�BQQMZJOH�PVSTFMWFT�UP�JU�XJUI�FWFSZUIJOH�XFѳWF�HPU�ѷ
Of course, what an outstanding car needs more than anything is an 
outstanding driver. Andy Priaulx, Augusto Farfus, Bruno spengler, 
Martin Tomczyk, Joey Hand and Dirk Werner are all making a major 
contribution to the DTM both in terms of experience and speed. 
Priaulx and Farfus are in the starting line-up for BMW Team rBM, 
where they will meet a number of old friends from their  success-

ful time together in the World Touring Car Champion-
ships. spengler, a newcomer to BMW, will be sitting 
alongside Dirk Werner for  BMW Team schnitzer, 

which won the DTM title in 1989 together with 
ravaglia. BMW Team rMG can count on the sup-
port of two champions: Hand is the reigning AlMs 

champion while Tomczyk is the current DTM champion.

WoulD you lIke a ChanCe to WIt-
ness the BMW CoMeBaCk season 
lIve at the DtM?  
Then the race is on for you too. The ꗅSTU�����QFPQMF 
placing their orders in the BMW Motorsport online ticket 
shop (tickets.bmw-motorsport.com) will each receive a 
10% discount on the BMW Power Package and 
the BMW Passion Package. For detailed information on 
these packages and for the log-in code, please see 
the e-mail sent to all BMW Clubs by the BMW Clubs 
*OUFSOBUJPOBM�0GꠋDF�PO�.BSDI���������

We look forward to hearing from you and wish you an 
exciting season at the DtM with BMW Motorsport.
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The Indian Himalayas are the ultimate dream for every motorcycle rider seeking 
warmer climes in winter. This region, located between Tibet and Pakistan, can only 
be reached by land in summer. The rest of the year, the mountain passes are cov-
ered in a metre-thick layer of snow and ice. Once this white carpet has been cleared 
(by the military), it triggers a yearly caravan of travellers, whose number includes a 
surprising amount of motorcycle riders, all in search of challenge and adventure. 

last summer, they included a group of Flemish and three Dutch enthusi-
asts, one of whom was Henk Jansen, whose name is rather well known 
closer to home. Together, they set off on an exhibition to conquer the 
four highest mountain passes in the world that are open to motorcyclists.

2,000 kIloMetres pure aDventure  
 henk Jansen
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The expedition was organised by the BMW Club Vlaanderen. They engaged the services of Dutch 
expert, Hans Van Marlen from Touratrek (www.touratrek.nl) to lead this group of BMW motorcycle 

riders on their extraordinary journey to the roof of the world. The motorcycle model they used for 
UIFJS�DPORVFTU�XBT�OPOF�PUIFS�UIBO�UIF�MFHFOEBSZ�3PZBM�&O趑�FME�#VMMFU������
5IF�BEWFOUVSF�CFHBO�PO�"VHVTU���������BOE�UIF�KPVSOFZ�IPNF�GPMMPXFE�PO�4FQUFNCFS����

The group comprised 19 men and 3 women. The journey began in Delhi, where we had been 
staying for the previous two days (taking the opportunity to visit a number of tourist sites 

while we were there, including a mosque). 
The next stage was the taxi ride from the capital city to Manali, the Gateway to the Hima-
MBZBT��"�IFSPJD�BDIJFWFNFOU�DPOTJEFSJOH�UIF� KPVSOFZ�UJNF�PG����IPVST��5IBOLT�UP�UIF�

heavy monsoon rain, a bridge on our route had collapsed and been partly washed 
away. We had no choice but to drive into the mountains and search for an alternative 

route. Here too, nature showed no interest in doing us any favours; the road was 
blocked at several points by debris from avalanches and we had to wait for it to 

be cleared before we could continue our journey. 
We even had to sleep in the cars. No mean feat on account of my backache 

(HJ). Our driver was of the “get out of the way, let me past” variety, but 
we still made it through virtually unscathed. The heavy rain and the heat 

weighed down on us like a carpet. It was very muggy and even the 
windscreen wipers failed. Maybe they felt as uncomfortable as my 

neck did.  
By that point, we had been on the road in seven taxis for the pre-

vious 30 hours. We were hallucinating and nightfall was on us 
yet again. The mood was irritable and it seemed as if the road 

was getting narrower and narrower. looking down there was 
nothing to see other than black featureless depths, from 

which emerged the loud rushing of a wild river, as it made 
JUT�XBZ�UISPVHI�UIF�CMVF�WBMMFZ��0VS�IPMJEBZ�IBE�EF趑�OJUFMZ�
HPU�PGG�UP�B�EJG趑�DVMU�TUBSU�
#VU� UIFO�XF�BSF� 趑�OBMMZ�HJWFO�PVS�NPUPSDZDMFT�� *� UBLF�

receipt of my Bullet, and it is quite different to a BMW. 
I need a short while to get used to it but I man-

age quicker than I expected. Well, after all, what 
choice do I have?
*U�JT�B�TVOOZ�EBZ�BOE�NBHOJ趑�DFOU�XFBUIFS�GPS�B�

motorcycle ride. We are excited because to-
EBZ�XF�XJMM�CF�DSPTTJOH�PVS�趑�STU�SFBM�NPVOUBJO�
pass, up the way and down the way. We 

set off, and people juggle their positions, 
looking for their place in the group, but 
UIJT� EPFTOѳU� UBLF� MPOH�� #VU� POMZ� BCPVU�
15 kilometres from the apex, we are 

forced to stop, as the pass is blocked 
PGG�UP�BMM�USBG趑�D�	 KVTU�NZ�MVDL�UIBU�UIJT�

hIMalaya trIp
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has to happen to me again), because, once more, mountain debris 
is blocking our path. We wait for three hours enjoying the wonder-
ful sun but to no avail. The day goes by and after a while we begin 
to realise that even if we were able to continue our journey, we 
would not reach our next goal in time. so we have no alternative 
but to return to Manali.
We may not have crossed the pass but we all have fantastic tans ...
8FѳMM�USZ�BHBJO�UPNPSSPX�

After four more hours of waiting and yet another avalanche of 
debris, or to be exact, after the roadworks necessitated by the 
debris, we enter the rohtang la Pass and successfully cross it.
We are driven to our extremes at every level. For several kilometres, 
XF�DSBXM�BMPOH�XJUI�PVS�&O趑�FMET�BMPOHTJEF�UIF�DPMVNO�PG�USBG趑�D�
with only a very narrow gap available for us. The yawning chasms 
below are eventually veiled by a thick layer of fog. It is a minor 
NJSBDMF�UIBU�XF�BDUVBMMZ�DPNF�PVU�UIF�PUIFS�FOE��*U�JT�WFSZ�EJG趑�DVMU�
and exhausting, even for me. But it is a wonderful day, because I 
have a nice girl to ride with (see my broad grin in the photo – even 
my helmet is comically askew). With her atop the pillion seat, I 
BDUVBMMZ�GBMM�PWFS�BU�POF�QPJOU�GPS�XIJDI�SFBTPO�TIF�EPFTOѳU�XBOU�
UP�TFF�NF�BHBJO�UIF�OFYU�EBZ�

While passing over rohtang la, and particularly during the de-
TDFOU� POF� PG� PVS� &O趑�FMET� TVTUBJOT� B� TFWFSF� CFOE� UP� JUT� GSBNF�
despite being as hard as steel. The repair is conducted in the usual 
Indian manner, with brute force. We take another motorcycle and 
somebody else riding alone takes ours, to reduce the strain on the 
FOHJOF�BOE�GSBNF��1FSTPOBMMZ� *�EPOѳU�IBWF�BOZ�QSPCMFNT�XJUI�UIF�
Bullet, but maybe I am just lucky. After all, even my BMW can be 
a bit stubborn at times. The journey from sarchu to leh is one of 
the longest on the expedition, but it takes us through a spectacular 
mountain desert landscape. The dust, the rocks, the ice and the 
water: words cannot express what it feels like. The photograph 
speaks for itself, but in truth, no matter how great the pictures 
are, you really have to be there to appreciate it. 
*UѳT�UJNF�GPS�B�TIPSU�CSFBL�XIJDI�XF�DFSUBJOMZ�EFTFSWF��8F�TUBZ�JO�
leh, the capital of this remote, mystical region, which since time 
immemorial has been a popular stopping point on the caravan 
routes that connect the various regions of Central Asia. sympathy 
XJUI�PDDVQJFE�5JCFU� JT�FYQSFTTFE�IFSF�QVCMJDMZ��Ѷ'SFF�5JCFU�ѷ�8F�
趑�OBMMZ� IBWF� B� DIBODF� UP�NBLF� TPNF� UFMFQIPOF� DBMMT� BOE� UBML� UP�
people back home. We also take the opportunity to update our 
photo diary. 
We will not forget our longest day on our motorcycles in a hurry...
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To return to Manali we again have to pass over the rohtang la, the only land route to our destination. 
$POEJUJPOT�IFSF�IBWF�POMZ�XPSTFOFE�TJODF�PVS�趑�STU�DSPTTJOH�BU�UIF�TUBSU�PG�UIF�FYQFEJUJPO��"�TUSJQ�
PG�NVE�IBT�CVJMU�VQ�PO�CPUI�TJEFT�PG�UIF�ѲSPBEѳ�GSPN�BMM�UIF�IFBWZ�USBG趑�D�BOE�NPVOUBJO�EFCSJT��
There were some among us who had imagined it all quite differently... the effort we 
had to make was superhuman but there was no way round it. We had no choice 
but to get on with it.
-PPLJOH�CBDL�BU�UIJT�����LN�MPOH�USJQ�*�IBWF�UP�TBZ�UIBU�JU�XBT�BO�JODSFE�
JCMF�CVU�BMTP�BO�JODSFEJCMZ�EJG趑�DVMU�USJQ��5IF�BMUJUVEF�BOE�UIF�MPOH�EBZT�
pushed our endurance and stamina to the limit.

*G�ZPV�XPVME�MJLF�UP�趑�OE�PVU�NPSF�BCPVU�PVS�USJQ�HP�UP�
www.himalaya11.com

hIMalaya trIphIMalaya trIp
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What is your position?
Manager Brand Communications and Marketing  
Services.

What do you see as the role of the BMW Car Clubs?
BMW owners are car enthusiasts. If you want a car that 
is simply going to get you from A to B then you don’t 
need to buy a BMW. But if the journey is just as impor-
tant as (or in many cases more important than) your 
destination then it has to be a BMW. BMWs are drivers’ 
cars. Because of this, the brand inspires an extraordi-
nary level of passion and the BMW Car Clubs provide 
a fantastic outlet for it. They provide a forum where our 
owners and fans can come together and share their 
experiences with our marque.
I am sure this is the same for BMW motorcycle owners 
but given my predominantly four wheel background I can 
only make this assumption.
The clubs also provide a great way for the National Sales 
Company to stay in touch with our past – via the clubs 
we are able to access heritage vehicles that have helped 
to shape the brand as we know it today. 

how important is ‘heritage’ to the BMW brand?
Someone more famous than me once said, “To know 
your future, you must know your past”.  The heritage 
of the BMW brand is incredibly important as it helps 
to shape our future. Our brand is steeped in a history 
of making “Ultimate Driving Machines”, we have not 
faltered from this path and this is one of the reasons that 
our brand continues to be regarded as one of the most 
valuable brands in the world.
Whenever someone new joins the marketing team, 
we give them a copy of David Kiley’s book “Driven” to 
read. It gives them a great insight into the BMW brand 
and the “Ultimate Driving Machine”. You can grow a 
brand gradually over time but the same brand can be 
destroyed overnight. It is therefore essential that people 
in our team understand the history of our brand and how 
hard BMW has worked to develop the brand image that 
we have today.

how do you think BMW M is perceived in australia?
M is the heart of our brand. Period. It is the ultimate 
expression of the Ultimate Driving Machine message. 
Cars that are made for the track and the road. High 
performance cars that you want to drive and live with on 
a daily basis.

Where is the BMW brand heading, from an austral-
ian point of view?
For BMW in Australia, Ultimate Driving Machine re-
mains at the core of everything that we do. However, 
the meaning of Ultimate Driving Machine is changing. It 
is no longer enough for us to build cars that are simply 
dynamic, in today’s society our cars must also be ef-
ꠋDJFOU��5IFSF�JT�DVSSFOUMZ�B�MBDL�PG�SFBM�FOWJSPONFOUBM�
automotive legislation in Australia but when you look 
at what has happened in Europe this will inevitably 
DIBOHF��8IFO�UIJT�DIBOHFT�#.8�CVZFST�XJMM�CFOFꠋU�
CFDBVTF�PVS�WFIJDMFT�BSF�FYUSBPSEJOBSJMZ�FGꠋDJFOU��*UѳT�
why we’ve been the Dow Jones Sustainability Index’s 
most sustainable car company for 7 consecutive years.  
Essentially for a vehicle to wear the badge of an Ultimate 
%SJWJOH�.BDIJOF�JU�NVTU�CF�CPUI�FGꠋDJFOU�BOE�EZOBNJD�

What do you think is needed to make the relation-
ship between the national sales Company and the 
Car Clubs a fruitful one?
Open dialogue. Trust and respect. It’s like any relation-
ship, and if you have those three things, you are well on 
your way.
 
What are the biggest challenges for the Clubs in the 
future?
BMW is changing. It is an incredibly progressive, 
forward-thinking organization. We are moving into new 
segments of the market and releasing new concepts of 
vehicles. BMW is not alone here. For automotive brands 
to survive they are going to have to change.  BMWs 
future is probably best epitomized by BMW i: a new sub-
brand for personal mobility with purpose-built vehicle 
concepts, with a focus on sustainability. And probably 
the biggest challenge for the clubs in the future, will be 
that as BMW changes, so the clubs will also have to 
change. Essentially it’s about staying relevant.

open DIaloGue. trust anD respeCt         
 Interview with stuart Jaffray, BMW Group Australia
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June
#.8�;��$MVC�DFMFCSBUFT�Ѷ���:FBST�#.8�;�ѷ�(FSNBOZ
02.06. – 09.06.2012, www.bmw-z1club.de
48th BMW Clubs Europa Meeting in Velence, Hungary
09.06. – 17.06.2012, www.meeting2012.bmwclubshungary.hu
"OOVBM�.FFUJOH�PG�UIF�#.8��FS�$MVC�	&���&��
�F��7��(FSNBOZ�"VTUSJB
14.06. – 17.06.2012, www.3er-club.de 
40th Anniversary International BMW rA rally in Copper Mountain, Colorado, UsA
14.06. – 17.06.2012, www.bmwra.org

July
BMW Motorrad Days in Garmisch-Partenkirchen, Germany
06.07. – 08.07.2012, www.bmw-motorrad.com
40th BMW MOA International rally in Missouri, UsA
19.07. – 22.07.2012, www.moa.org
BMW Z Fest of the BMW Car Club Great Britain at silverstone Classic, UK
20.07. – 22.07.2012, www.bmwcarclubgb.co.uk

auGust
#.8�$BS�$MVC�(SFBU�#SJUBJOѳT�/BUJPOBM�'FTUJWBM�BOE���th Anniversary celebration in Gaydon, UK
18.08. – 19.08.2012, www.bmwcarclubgb.co.uk
*OUFSOBUJPOBM�3BMMZ�PG�UIF�#.8�;��$MVC�7JFSXBMETU¤UUFSTFF������4XJU[FSMBOE
19.08.2012, www.bmwz3club.ch 
*OUFSOBUJPOBM�.FFUJOH�PG�*TFUUB�$MVC������(FSNBOZ
24.08. – 26.08.2012, www.isetta-club.de

septeMBer
Autumn Meeting of the BMW 6er Club e. V. in Aachen, Germany
14.09. – 16.09.2012, www.bmw6er-club.com
43rd BMW Car Club of America Oktoberfest in Mid Ohio, UsA
17.09. – 23.09.2012, www.bmwcca.org
BMW Clubs International Council Meeting in Ashville, NC, UsA
30.09. – 04.10.2012, www.bmw-clubs-international.com
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